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American Mortors CorPoORATION

HUDSOM AUTOMOBILES KELVYINATOR
N 14250 PLYMOUTH ROAD
NASH AUTOMORILES AMND LEONARD
SPECIAL PEODUCTS DETROIT 32 MICHIGAN mEFP LI ANCES
May 15, 1957
NHADV #31

TO ALL RAMBLER DEALERS:

A recent issue of "The National Underwiter" published the attached
editorial under the heading "An Ally Against Inflation". So per-
tinent and tinmely is the text of this editorial that we believe it
should be called to the attention of all dealers in our organi-

zati on.

W urge you to read every word of the attached, and it may be that
you will want to lift certain excerpts fromthe text and reproduce
in letters which you could send over your signature to insurance
brokers in your community. If, by chance, you would be interested
in securing a quantity of reprints, simlar to the attached so
that you might send the article inits entirety to your custoner
list, feel free to drop us a line and request reasonabl e quan-
tities.

VW sincerely believe it presents an extrenely inportant nessage
and can be put to excellent use by alert deal ers across the

country.
Very truly yours,
Fred W Adans
Di rector
Advertising and Merchandi si ng
Aut oot i ve Divi si on
G

att.



ALNATIONAL UNDERWRITER

March 29, 1957

EDITORIAL

COMMENT

An Ally Against Inflation

S0 much of today's dangerously in-
flationary owverspending Is for auto-
mobiles that it is gratifying to find
one manufacturer, American Motors
Corp., trying to show people the folly
of buying bigger and more expensive
cars than they have any need for,
American Molors, It would appear, has
the bagis for a powerful appeal to life
insurance men as buvers and boosters
of its Ramblers and Metropolitans, The
same would be true, of course, of any
other manufacturer that would switch
its sales emphasis from s bigger,
gaudier, faster and more powerful
models to its stripped-down, standard-
shift, minimum-price line,

American Motors, with its “Dino-
saur in the Driveway” advertising
theme, is thug far the only U. 5. auto-
mobile manufacturer to jab the needle
of ridicule into the hyped-up ballyvhoo
for the ewver faster, more pawerful,
longer, wider, and lower autos that
are difficult to park, that lure drivers
into taking dangerous chances with
speed, and that seduce the typical
American into laying out money In
monthly payments that he should be
using for building up & decent imsur-
ance and retirement program,

President George Bomney of Ameri-
can Motors has had the welcome ef-
frontery to poke fun at the mastodon
trend in cars. Of course, it's part of his
program to promotio his Rambler car,
which scrounted for 75% of Nash-Hud-
son sales last year and which is Amer-
ican Motors” white hope for pulling
out of the red.

‘With plenty of room for six full-
sized passengers, the Hambler is by
no means a tiny car yet it represents
a sensible compromise for families
who need economical transportation
but who also need more room than is
to be had in the 4-passenger cars like
the popular Volkswapgen Ineidentally,
for the benefit of those who find 4-
passenger capacily enough, we hope
the rumors thal American Motors is
getting ready to bring out a 4-pas-
senger version of its  Metropolitan
prove true. In fact, if it could be made
wide cnough o seal six people with a
little sgqueezing we belleve the market
for thiz sturdy little Austin=built car
would be wvastly increased—with a
oonsequent increase In money avail=
able for saving,

The reason we are especially happy
about Mr. Romney's attack om auto-
elephantiasis iz that there are so few
sources from which such &n ettack
can come. Mewspapers and nationally
circulating maegazines get =0 much ad-
vertising from the blg automobile
manufacturers that they are not likely
to crusade for & more sensible attitude
toward car buying. 5o unlesz there
is someone like Mr, Romney to point
out and ridicule the silliness of what
iz going on, the deluded multitudes
will go on judging a car's beauty by
the size of its tail-fins, its modernity
by how much neck-bending it takes to
got through the door, and its safety by
its zero-to-60 acceleration tme,

Unless somebody wakes them up,

people will continue to think it per-
fectly reasonable that 24% of consum-
er income should go, as It did last
¥ear, for the purchase snd operation
of aufomobiles.

For these reasons, there is obviously
o strong community of [nterest be-
tween life insurance and any car man-
ufacturer that will put its merchan-
dising stress on reliable, economical
transportation rather then on space-
ship styling, dangerously high horse-
power, and complicated, costly, hard-
to=fix extra eguipment. The more
people can be induced to buy cars as
transportation rather than as & means
of Impressing their neighbors or grati=
fying their lust for power, the more
money will be available for other pur-
poses—including life insurance and
other forms of anti-inflationary sawv-
ing.

Despite the help this would be to the
life insurance business and to the fight
against inflation, the initiative would
have 1o come from the car manufsc-

turer. For public relations reasons tho

life companies, either singly or col-
lectively, would doubtless hesitate to
ally themselves with one motor ear
manufacturer and thereby imply a
critical attitude toward the others,
Maoreover, every company has agents
who have clients among dealers and
otheér personnel connected with all the
manufaciurers. It would be poor cus-
tomer relations for a home offlce to
favor one menufacturer while the in-
surer’s agents are trying to maintain
a loyal following among dealers and
employes of other menufscturers as
well,

But there is no reason why a manu-
facturer could not tell its story to the
life agents and enlist their support for
a company that is campaigning to get
people to buy sensibly-sized cars in-
stead of gas-eating monsters whose
purchasze calls for shocking inroads
inta the family budget, If a sufficient
number of life agents were to buy and
boost the Rambler and Metropolitan
it could well be & major factor in pull-
ing American Motors out of the red.
As the lone spokesman for a more
sensible car-owning attitude, Ameri-
can Molors deserves the good wishes
of every life insurance man. It would
be a pity i s voice were stilled be-
cause 200000 or so potential allies-
ware oot alerted.
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American Mortors CorPoORATION

April 8, 1957

TQO ALL DEALERS

SUBJECT: PROMOTI ON GF 1957 X- RAY PROGRAM

To help make the X-ray kits provide 'extra sales for Amrerican Mtors deal ers,
nmagazi nes, Sunday Suppl enents, newspapers, radio and direct mail have been nobili zed.

VAGAZI NES

SUNDAY
SUPPLEMENTS

D RECT MAI L

"THE TALE GF THE MAN WHO BOUGHT A GAS HOG', a terrific full-

col or ad appeared i n SATURDAY EVEN NG POST on March 30th and
is scheduled for LIFE on May 13th. This ad includes an offer
of a free X-ray bookl et to readers.

In March, the full-page ad "THE DREAMBQOAT THAT TURNED | NTO A
N GHTVARE' appeared in TH S WEEK, PARADE and FAM LY WEEKLY.
This ad carried the X-ray offer and a coupon.

Al ready thousands of coupons asking for the X-ray bookl et
have been recei ved and many thousands nmore will be comng in
within the next few weeks.

Attached is a sanpl e of the nenorandumfrom M. Abernethy and
t he condensed version of the Ranbl er X-ray book which will be
sent to every person who mails in the coupon. A Ranbler |ine
folder will also be included in the nailing.

You will note that both M. Abernethy's menorandum and the
back cover of the condensed X-ray book urge the prospect to
go pronptly to his Ranbler dealer to secure the conplete 28
page X-ray book now in deal ers' hands. To get as many as

possi bl e of these prospects into your deal ership, M. Abernethy
urges themto see you within the next thirty days for "Special
Consi deration"” in the purchase of a new Ranbl er. To take
advant age of the good inpression which M. Abernethy's neno-
randumw | | nmake, it is only necessary for you or your
salesnmen to indicate to the prospect that you are famliar
with M. Abernethy's request for special consideration.
bviously, this is intended to hel p you get prospects and is
not an offer of a discount of any sort.

The nane and address of every prospect who wites in for the
X-ray book will be forwarded to deal ers through their
Zones for follow up.



Page Two

RAD O The week-end of April 13th and 14th, Ranbl er comrmercials on
MONNTCRwW Il urge listeners to go to their Ranbl er deal ers
for the valuable, free, X-ray book.

NEWBPAPERS The week of April 15th, a three-colum ad will appear in nore
t han 1200 newspapers. In previous years, simlar ads pro-
duced excel lent traffic and lead to extra sal es.

Here's a powerful, co-ordinated pronotion designed to get nore people into your
deal erships - - - and into a 1957 Ranbler. Put it to work for you by using all the
materials included in your X-ray kit.

Ranbl er business is good, and the X-ray programw || make it even better.

Very truly yours,

E B Brogan

Ranbl er Advertising Manager
VS

At t ach.



MEMO
from the desk of
Roy Abernethy

VICE-PRESIDENT
AUTOMOTIVEDISTRIBUTION AND MARKETING

W appreci ate your request for the condensed
version of our 1957 X—Ray Book showi ng factua
conpari sons of all 1957 cars

Your copy is attached. In its pages you'll find
very revealing facts that can nean pl easant,
econom cal notoring for you. However, this
bookl et only hits the highlights. Qur

conpr ehensi ve X—Ray Book contains all the facts
that you shoul d know before you buy any car.

Its 28 pages are crammed full of information that
is essential to the discerning purchaser of any
new car.

You can obtain a copy of this nmore conprehensive
book—wi t hout charge or obligati on—serely by
calling at any Ranbl er—Nash—er Hudson deal ership

Ranbl er sales this year are already setting a
new record, and our dealers are in a very

advant ageous tradi ng position. | have asked that
they give recipients of this note specia
consideration in the purchase of a new Ranbl er.
Al you need do is present it to your dealer
within the next thirty days.

He'll prove to you that Ranbler costs you |ess
to buy—tess to operate—and brings you nore when
you trade or sell

Yours for better notoring

AMERICAN MOTORS MEANS -f-:ﬁ._ MORE FOR AMERICANS
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American Mortors CorPoORATION

HUDSOM AUTOMOBILES EELVINATOR
N 14250 PLYMOUTH ROAD

NASH AUTOMORILES AMND LEONARD
DETROIT 32 MICHIGAN

3 CH APFPFLI AN CES

SPECIAL PRODUCTS

May 8, 1957

TO ALL RAMBLER DEALERS
SUBJECT: Border-to-Border Econony Run

Here's how your prospects are being told the full story of the Ranbl er Border-
t o- Border Econony Run which starts May 8th and ends May 12t h:

MN TCR - May 4 - 5 Announcerrent of the Run.
May 11 - 12 Reports fromlast |eg.

D SNEYLAND - May 8 Start of the Run. May 15 Run results.

NEVBPAPERS - ek of May 20 Resul ts announced.
VWek of May 27 Fol | ow up.

PUBLI A TY - News stories on the Run supplied to newspapers
and nagazi nes.

Here's what dealers are receiving to help themcapitalize on Ranbler's | at est
econony triunph.

LOCAL PROMOTI ON FLYER - (A ready in deal ers' hands)
WNDONTR M- G ant colorful 4-piece set.

FREE AD MATS - Four hard hitting ads.

RADI O SPOT SCRIPTS - Six coomercials ready for the air.

"Go After Mre Sales" in your market with the Ranbl er econony story. Tell the
wor | d about the border-to-border record.

Very truly yours,

E B. Brogan
dr Ranbl er Adverti si ng Manager

P.S. The "Mle-O D al" and the "Gas Hog" nailer are perfect sales tools in
connection wth the new econony record. Do you have pl enty? Better

| ook.
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American Mortors CorPoORATION

HUDSOM AUTOMOBILES EELVINATOR
N 14250 PLYMOUTH ROAD
NASH AUTOMORILES AMND LEONARD
SPECIAL PEODUCTS DETROIT 32 MICHIGAN mEFP LI ANCES
May 9, 1957
NHADV #30

TO ALL DEALERS AND ZONES:
SUBJECT: Mobil gas Econony Run Pronotion Materials

Al Anerican Mdtors' dealers recently received a package contai ning
wi ndow and show oom posters pronoti ng Ranbl er Rebel's outstandi ng
acconpl i shnent of topping all V-8 s in the lowprice field in actual
mles per gallon in the recent Mbilgas Econony Run.

Despite the Ranbl er Rebel's excellent performance against its field,
the rules of the Mbilgas Econony Run do not recogni ze actual mles-
per-gall on achi evenments. Awards are determ ned on the technical
basis of ton-mles per gallon. For this reason, we cannot claim
that Rebel actually "won" in its class.

It is inmportant, therefore, that all dealers renove the | ower seven-
i nch banner line, "Ranbler Wns Again" fromthe tel egram bl owup and
that the use of the two suggested newspaper ads head-|ined "Ranbl er
V-8 Beats Every V-8 in Its dass in the 1957 Mbil gas Econony Run”
be di sconti nued.

It will be very much appreciated if all dealers will conply fully
with this request,

Very truly yours,
E. B. Brogan

Ranbl er Adverti sing Manager
hs



ADVERTISING MATERIALS
ON

CROSS COUNTRY ECONOMY RUN

FOR
RAMBLER DEALERS



AVERI CAN MOTORS CORPORATI ON
( RAMBLER)
60- Second Radi o Spot

32.09 Mles Per Gallon fromLos Angeles to New York! That's the amazing
achi evenent of a Ranbler Gross Country station wagon with overdrive that
travel l ed coast-to-coast on less than five tanks of gas. 32.09 mles per
gallon in a stock six-passenger Ranbler Cross Country just |ike the one
on display at (DEALER S NAME & ADDRESS). This spectacul ar run was nmade
under the official supervision of NASCAR -- the National Association of
Stock Car Autonobile Racing. The trip was nmade at an average speed of
nore than 40 mles per hour and for less than a penny a mle for gas!
What does all this nmean to you as a car owner? Sinply that the smart

new '56 Ranbler is the car for you and your famly on your vacation trip
and for every driving use throughout the year. And renenber -- Ranbler
has nore roomthan the average of the other lowpriced cars. Wy drive a
"gas-guzzler" when you can own a smarter, snappier, room er Ranbler?
Ranbl er costs least of all to buy, least of all to operate, and Ranbl er
resale value tops all lowpriced cars. See and drive Anerica' s econony

| eader at (DEALER S NAVE & ADDRESS). May 9, 1957
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Less Than A
Penny A mila
Coas+-Te-Coastl

Thrift-Tes? e Roilitking RAMBLER- Tedry

DEALER NAME

To make this ad, order

( AVD- 260)

I n your ad,

DETRO T TO CH CARO .

nly $2.70*

Via Ranbler -- Anerica's Econony King
*Esti mat e based on record- breaki ng Ranbl er

Cross Country achi evenent -- Los Angel es
to New York on |l ess than five tankfuls of

gas - - averaging
32.09 Mles Per Gallon
LESS THAN A PENNY A M LE CQOAST- TO COAST
Thrift-test the Rollicking Ranbler -- Today
( DEALER NAMNE)

And you can own a Ranbl er
for only $00.00 a nont h.

Mat No. NC- 1326.

t he headl i ne shoul d show your city and another inportant city in

your area. Check the mleage fromyour city to the second city. To get the

cost figure to use,

mul tiply the distance by 88/ 100 cents.
you were in Atlanta and it was 300 miles to Jacksonville,

For example, if
the gas cost woul d

be $2.64 for the record-breaki ng Ranbl er.

Instructions: To run this ad,

tell

sinmply give this sheet to your newspaper and
themthe two cities you want to show and what gas cost to use.
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32—09 Miles Per Gallon- |

LESS THAN A PENNY A MILE COAST-TO-COAST |

Drive. America’s Ecomomy King...RAMELER,.. Today! | And You Can Oun &
‘RAMBLER

DEALER NAME s00es.

To nmake this ad, order Mat No. NG 1324. ( AMD- 260)

ONLY I N RAMBLER CAN YQU
TRAVEL FROM DETRO T TO CH CAGO

For Only $2. 70*

*Estimate based on record-breaking Ranbler Cross Country achievenent -- Los
Angeles to New York on |less than five tankfuls of gas -- averaging

32.09 Mles Per Gallon
LESS THAN A PENNY A M LE CQAST- TO COAST
Drive Anerica' s Econony King...Ranbl er... Today!
( DEALER NAME)
And you can own a Ranbler for only $00.00 a nonth.

In your ad, the headline should show your city and another inportant city in your
area. Check the mleage fromyour city to the second city. To get the cost figure
to use, multiply the distance by 88/ 100 cents. For exanple, if you were in At-
lanta and it was 300 mles to Jacksonville, the gas cost would be $2.61 for the
recor d- br eaki ng Ranbl er.

Instructions: To run this ad, sinply give this sheet to your newspaper and
tell themthe two cities you want to show and what gas cost to use.

-4 -



To nmake this ad, order Mat No. NC 1362.

Wite your own ads using the news-type illustration
above. Your newspaper can incorporate this mat into

your ad in any way you desire.



wia RRMIBLER
32.09 Miles Per Gallon.
Coast-to-Coastr

DMLY RAMBLER CIVES
YOou ALL THIS
. e m [ W

-

.I—-—-—-
B T E——
[

THerefd -dest E-Fu: .!!’ -..Mu: ..i'i'.-:mar fodmy
DEALER IMPRINT

To nmake this ad, order Mat Nos. NC- 1311 & NC 1324.

The Smartest Car |s The Thriftiest, Tool

RAMBLER
32.09 Mles Per Gallon -- Coast- To- Coast

Here's added proof that Ranbler is today's snmartest car buys No other car
of fers such distinctive styling . . . such handling ease . . . so nuch
genui ne driving fun.

And no other car can match Ranbl er's amazing econony record - - Los Angel es
to New York -- Ranbler, with overdrive, used |less than five tanks of gaso-
i ne under official NASCAR supervision. Get acquainted with Ranbl er today.
Its your best buy on every count.

ONLY RAMBLER G VES YQU ALL TH S
More interior roomthan the average of the
ot her | ow priced cars.
Shortest turning radius on the road.
Airliner Reclining Seats.
Safety of Single Unit Construction.
H ghest Resale Value In The Low Priced Field.

Thrift-Test The All New Ranbl er Today
( DEALER | MPRI NT)

-6 -
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American Mortors CorPoORATION

HUDSOM AUTOMOBILES EELVINATOR
N 14250 PLYMOUTH ROAD

NASH AUTOMORILES AMND LEONARD

SPECIAL PEODUCTS DETROIT 32 MICHIGAN mEFP LI ANCES

June 12, 1957

NHADV #33

TO ALL RAMBLER DEALERS

SUBJECT: DuPont Featuring Ranbler In National Ads

Encl osed is a proof of the full-page DuPont Nyl on Cord ad featuring
Ranbl er which is appearing this sumrer in five of the nost w del y-read
nati onal magazi nes. This valuable publicity on Ranbler runs as foll ows:

SPCRTS | LLUSTRATED June 3
SATURDAY EVEN NG PCST June 8
TI ME June 17
NATI ONAL GECGRAPH C July
HCOLI DAY August

The extensive advertising of Nylon Cord by DuPont acquaints the public
with the benefits of these superior tires and hel ps aut onobil e deal ers
nmer chandi se anot her profitabl e customer option. The ad proof encl osed
can be used to show your customers why they should equip their cars with
Nyl on Cord Tires.

DuPont is also featuring the Ranbl er Rebel in two-page spreads appearing
in AUTOMOTI VE NEWS June 10th and July 1st.

Very truly yours,

E. B. Brogan

Ranbl er Adverti si ng Manager
dr
Encl .
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American Mortors CorPoORATION

HUDSOM AUTOMOBILES EELVINATOR
N 14250 PLYMOUTH ROAD

NASH AUTOMORILES AMND LEONARD

SPECIAL PEODUCTS DETROIT 32 MICHIGAN mEFP LI ANCES

June 13, 1957

NHADV #34

TO ALL RAMBLER DEALERS
SUBIECT: Mle-GD al Pronotion

Just a remnder to be prepared for a steady stream of econony-m nded
prospects as a result of the Mle-O D al Pronotion which begins wth
MONI TCR commerci al s June 21st and June 22nd.

Then, the week of June 24th a Ranbl er newspaper ad repeats the free
of fer.

And on June 26th, Disneyland will carry the offer into mllions of tele-
vi sion honmes. (NOTE The Disneyland cormercial limts the offer of the
free Mle-OD al to "car owners only", so we have no obligation to give
Mle-ODals to youngsters who are not acconpani ed by their parents.

In markets where Disneyland is not tel ecast at the regul ar WWdnesday
night tine, the Mle-OD al conmercial will be seen after the nornal

del ay.

To nmake this pronotion work for you, get set to nake product presen-
tations, denonstrations and appraisals to as many of these visitors to
your show oom as possi bl e.

DON T LET THEM GET AWAY W THOUT HEAR NG THE RAMBLER SALES STCRY!

Very truly yours,

E. B. Brogan
Ranbl er Adverti si ng Manager
dr



Apri

15, 1957

"THE MLE-OG D AL"

A Convi nci ng Sal es Tool

An AMC Sales Training Rel ease
O Ranbl er Sal es For Wse At
Sal es Meeti ngs



CGENTLEMEN  TCDAY WE RE GO NG TO TALK
ABCQUT AN | NTERESTI NG SELLI NG TOOL THAT
WLL BRI NG PECPLE | NTO GQUR SHOARCOM AND
HELP US GONMI NCE THEM THAT RAMBLER | S

TCDAY' S MOBT ECONOM CAL AUTOMBI LE,

ON APR L 27 AND 28, MON TCR THE WEEKEND NBC
RADI O NETWIRK REACH NG M LLI ONS CF PECPLE,
WLL TELL I TS VAST AUDI ENCE THAT THEY MAY
GBTAI N ABSCLUTELY FREE A

"MLEODAL" AT QR RAMBLER DEALERSH PS,

IT IS VITALLY | MPCRTANT THAT WE, AS SALESMVEN
UNDERSTAND WHAT "M LE-O D AL" 1S

HONIT IS USED AND AASO HONTO USE I T TO
GONVERT M SI TGRS | NTO PROSPECTS AND ALCBE

SALES.

FIRST, WHAT IS A"MLEODAL" ? (D STR BUTE
AMLE-OGDAL TO EACH CF THE PERSONS AT THE

MEETI NG )

AS YOU CAN SEE, "MLEEO D AL" IS AN | N&EN QUS

CALQLATCR THAT WLL | MPRESS PECPLE WTH



THE DOLLARS AND CENTS SAVI NGS RESULTI NG
FROM RAMBLER S QUTSTANDI NG ECONOWY. S| MPLE
SETTI NGS NEED O\LY BE MADE FRCOM | NFCRVATI ON
EVERY MOTCR ST MUST KNOV FROM THESE SET-
TINGS, THE MOTCR ST NAY READ AT A GLANCE
THE GAS CONSUMPTI ON AND M LES PER GALLON CR
BY REVERSI NG THE READI NG THE NUMBER CF
GALLONS OF GASCLI NE REQU RED TO TRAVEL A

SPEQ FI C D STANCE

FI RST, LET' S JUST MAKE A SETTI NG CN THE

"MLEGDAL".

IN MOST | NSTANCES, THE "M LEO D AL" WLL
BE USED TO FI GURE THE NUMBER CF M LES

PER GALLQN

TO ABBTAIN TH S READING MXST MOTCR STS
WLL START BY Fl LLI NG THEI R TANK AND NOTI NG
THE SPEEDOMETER READI NG ON THE BACK CF

THE "M LE-O D AL" AT START WHEN THE TANK
I'S NEXT FI LLED A NOTE WLL BE MADE CF THE
SPEEDOMETER READI NG UNDER AT FI'N SH AND BY
SI MPLE SUBTRACTI ON YQU HAVE THE M LES

TRAVELED, RECCRD THE GALLONS PURCHASED



3.
SINCE THE INTIAL FILLING (DO NOT | NCLUDE
THE CRIG NAL GALLONS TO FI LL THE TANK, ALY

THE GALLONS FROM THAT TI ME QN\°)

MOVE THE RED DAL, M LES TRAVELED AROUND
TO THE GALLONS PURCHASED AND THE W NDOW
M LES PER GALLON WLL G VE THE READI NG CF

M LES TRAVELED PER GALLON CF GASCLI NE

FCR BEXAWLE, THE SPEEDOMETER READ NG
WHEN YQU FH RST FILL THE TANK M GHT BE
2104. THE SPEEDOMETER READ NG WHEN YQU
NEXT FI LL THE TANK M GHT BE 2341 AND THE
GALLONS PURCHASED 11. 5 SWBTRACTI NG YOR
M LES TRAVELED YQU HAVE THE FI QURE CF

237.

MOVE THE M LES TRAVELED D AL FI QURE 237
ARCUND TO THE NUMBER OF GALLONS PURCHASED
R 11.5 AND THE WNDOW M LES PER GALLON

WLL SHON20. 6 MLES PER GALLON

GASCLI NE TAXES AND GASCLI NE QO5TS ARE

SKYROCKETI NG CAR OMERS EVERYWHERE



ARE CONCERNED ABQUT THE GCBT OF CPERATI NG
THEI R AUTOMCBI LES.  TCDAY, MOST EVERYONE
VWANTS TO KNOWVHONNANY MLES HE | S
CGETTING TO THE GALLON "M LEEG D AL" | S THE
KEY TO ECONOW SELLING "MLEG D AL" WLL
MAKE PECPLE | NCREASI NALY AWARE OF THE FACT
THAT CARS WTH LON GASCLI NE M LEAGE ARE
EVEN MCRE COSTLY TO CPERATE TCDAY. ONCE

A PERSON | S GONSA GUS G- TI ES FACT, HE HAS
AN CPEN M ND ON ECONOW AND WLL QONSI DER

RAMBLER

AS THE"MLEODAL" | S PRESENTED TO THE
SHONRCOM M SI TCR BE SURE TO EXPLAIN I TS
CPERATION I N THE GOURSE CF EXPLAIN NG
I TS CPERATI ON YQU SHOULD TELL THE RAMBLER
COAST- TO QOAST ECONOW STCRY OF LESS THAN A

PENNY PER M LE

EXPLAIN THAT THE D STANCE FRCM LG5 ANGELES
TONEWYCRK | S OVER 2,961 M LES. A RAMBLER
TRAVELI NG AN AVERACE H GHWAY SPEED NEEDED
TO STCP ALY K VE TIMES FCR GASCLINE A

TOTAL OF JUST OVER 92. 3 GALLONS OF REGULAR



32.09 MLES PER GALLON WAS NAI NTAI NED.
TH S FAMOUS RAMBLER QGOAST- TO GOAST NASCAR
RECCRD WAS SET IN A RAMBLER ' 6' WTH OVER-
DR VE THE RESULTS ARE GFFI A ALS, CERTI FI ED
BY NASCAR CFFl O ALS WHO MEASURED M LEACE,
TIME AND FUEL GONSUWPTI CN BY THE MOBT
ACOURATE METHCDS, NO OTHER CAR HAS SET
SUCH A RECCRD, LESS THAN A PENNY A M LE

FCR GASCLI NE

YOJ M GHT ALSO MENTION. TGO THAT RAMBLER
WAS FI RST I N THE MBI LGAS ECONOW RN | N
THE 1956 MBI LGAS ECONOW RUN RAMBLER
CHALKED UP A RECCRD OF MORE M LES PER
GALLON THAN ANY OTHER CAR WTH AUTQVATI C
DR VE, THE RAMBLER LED ALL OTHER ENTR ES
WTH THE RECCRD GF 24.35 M LES PER GALLON
THS WAS MCRE THAN FOUR M LES PER GALLON
BETTER THAN THE AVERAGE CF FCRD, PLYMOUTH
CGHEVRCLET AND STUDEBAKER THESE RESULTS
ARE CFFIA AL, TGO AND THEY PROVE UN
QUESTI ONABLY RAMBLER S SUPER CR ECONOWY.

I T WOULD ALSO BE WELL TO CALL ATTENTICN TO
MAY 8, THE DAY THE 1957 RAMBLER 6' WTH O/ER-

DR VE WLL START I TS H STCR CAL BCRDER- TG



BCRDER RECCRD- BREAKI NG ECONOW RN FRCM
WNN PEG CANADA TO MONTERREY, MEXIQQ A
RAMBLER WLL AGAI N CHALLENGE THE | NDUSTRY.
THE FAMOUS COAST- TG COAST NASCAR ECONOW
RN WLL BE Re- BEMPHASI ZED WTH THE BORDER
TO BCRDER ACCOMPLI SHVENT.  THESE RESULTS
WLL BE PROMOTED NATI ONALLY AND WLL
AGAIN HELP YU WTH THE A D C&F THE "M LE-
O D AL" TO DEMONSTRATE THE GASCLI NE

ECONOW THAT RAMBLER CFFERS.

THERE | S ANOTHER USE FCR "M LE -O- D AL".
"MLEO D AL" CAN ALSO BE USED TO ESTI -
MATE THE NUMBER CF GALLONS CF GASCLI NE

REQU RED TO TRAVEL A SPEQ FI C D STANCE,

FCR THE PURPCSE G- FI QLR NG THE NUMBER CF
GALLONS REQU RED TO TRAVEL A CERTAIN

D STANCE, LET US ASSUME THAT THE OMER

I'S NOVCGETTI NG JUST 14 M LES PER GALLON ON

H S PRESENT CAR

SET THE "M LE-OG D AL" M LES PER GALLON
ARRONON 14. THEN ASSUME THAT THE SPEA FIC

D STANCE TO BE TRAVELED IS 2,000 M LES, SET



THE M LES PER GALLON ARRONVON 14 AND THEN
READ THE CORRESPONDI NG READI NG UNDER
2,000 AND YOU WLL NOrl CE THAT THE GASCLI NE

USED | S 143 GALLONS,

THE WAY TO DEMONSTRATE THE | MPCRTANCE

CF RAMBLER ECONOWY | S TO THEN MOVE YOLR
M LES PER GALLON ARROWN TO SHOWN APPROX -
MATELY 20 CR EVEN 22 M LES PER GALLON
VH CH AN OMER CAN REASONABLY EXPECT

ON A RAMBLER ' 6' . BY READI NG THE GASCLI NE
GONSUMPTI ON REQU RED FCR 2, 000 AT 22 M LES
PER GALLON YOQU WLL NOTE THAT 91 GALLONS
IS REQU RED, A SI MPLE SUBTRACTI ON CF 91
FROM 143 | NDI CATES THAT A RAMBLER WOULD
SAVE AN OMER ON A TRP CF 2,000 M LES

APPROXI NATELY 52 GALLONS OF GASCLI NE

THS IS A PRETTY | MPCRTANT SAVI NG BECAUSE
AT $ .32 PER GALLON I T REPRESENTS | N DOLLARS

AND CENTS $16. 64.

| T SHOULD BE PA NTED QUT TO THE PROSPECT
THAT | F A PERSON | S PLANN NG A VACATI ON HE

CAN ESTI MATE THE GC5T BY FI QR NG THE M LES



8.
PER GALLON HE EXPECTS AGAI NST THE M LES HE
EXPECTS TO TRAVEL, AGAIN, RAMBLER WLL
SHON AN APPREQ ABLE SAVI NGS OVER ALL OTHER

AMER CAN BU LT CARS.

YOUR DEALERSH P SHONRCOM TRAFFIC | S
BAUND TO | NOREASE AS A RESULT OF THE
MON TCR RADI O GFFER TO BE MADE THE WEEK-
END GF APR L 27 AND 28. BE PREPARED TO
MEET THESE PECPLE AND TALK RAMBLER
ECONOW FROM THE FACTS PROVI DED WTH

YOR "MLEGOGDAL" MLEAGE CALOLATCR

"MLEO D AL" MLEAGE CALOLATCRS CAN
ALSO BE D STR BUTED TO YOUR FRI ENDS,
QUSTOMERS, PROSPECTS AND TO ACQUAI NTANCES
AND THEY WLL WIRK FCR YQU PLUGE NG
RAMBLER ECONOWY AND | MPRESSI NG OMERS
WTH THE FACT THAT A VERY DEFI N TE DOLLAR
AND CENTS SAVI NG CAN BE MADE AS THE RESULT

CF RAMBLER ECONOWY.

"MLEEODAL ISSMLETOUSE IT IS AN

EXCELLENT M LEACE SELLING TOOL. FI RST



USE I T YOURSELF, SECONDLY USE I T TO SELL

ECONOW AND FINALLY, USE IT TO SELL RAMBLER
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American Mortors CorPoORATION

HUDSOM AUTOMOBILES KELVYINATOR
N 14250 PLYMOUTH ROAD

NASH AUTOMORILES AMND LEONARD

SPECIAL PEODUCTS DETROIT 32 MICHIGAN mEFP LI ANCES

June 13, 1957

NHADV #35

TO ALL RAMBLER DEALERS
SUBJECT: Success |Is Contagi ous. Advertise It!

Not hi ng succeeds |ike success, so Ranbl er advertising i n newspapers,
Monitor and Disneyland will be telling your prospects that nore
peopl e bought Ranblers in May than ever before in history.

To hel p you associ ate the nanme of your dealership with this success
story, put the enclosed free newspaper ad mat and spot radio com
nmercial to work for you right away. Both can help you get the extra
sal es necessary to nmake June another all-time record nonth for
Ranbl er deal ers.

If your rmarket is one of the many in which Ranbl er sales are ahead
of last year by a big percentage, headlines such as "Ranbl er Sal es
Up 78%in Hometown" will do a good job for you.

Hawai i beckons. M am and Las Vegas are calling. Nowis the tine
to "GO AFTER MORE SALES. "

Very truly yours,

E. B. Brogan
Ranbl er Adverti si ng Manager
dr
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American Mortors CorPoORATION

HUDSOM AUTOMOBILES KELVYINATOR
i N 14250 PLYMOUTH ROAD
NASH AUTOMORILES AMND LEONARD
SPECIAL PEODUCTS DETROIT 32 MICHIGAN mEFP LI ANCES
May 10, 1957
NHUC #7

TO ALL RAMBLER DEALER&

During March, Arerican Mdtors held the first Used Car Managenent
Councils that, for their type and scope, were ever held by any nanu-
facturer.

They were attended by Deal ers or Used Car Managers representing
rural, netropolitan and nultiple dealer areas, with the snallest to
the largest sales potential and fromcoast to coast.

Al phases of used car managenent and merchandi si ng were di scussed.

The intent was to get the ideas and experl ences of the del egates, not to
teach, inform or instruct them American Mtors had nothing to sell
--merely asked questions. W think the results were nore than

wort hwhi | e

Feeling sure that you will be interested in the expressions of many
successful Anerican Mdtors Deal ers on used car nanagenent, we
have encl osed a brief resune of their comrents.

In addition, as requested by the Council del egates, we are going to
cover in nore detail some of the nost interesting aspects of used car
managenent in a series of bulletins. These will be published sem -
nonthly and sent to you.

V¢ hope that these activities will provide sone ideas for increasing
the efficiency and profitability of your used car operation. V' d |ike
your comments.

Sincerly,

H E Cardoze Jr.
National Used Car Manager

HEC. ee
attach.
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American Mortors CorPoORATION

HUDSOM AUTOMOBILES KELVYINATOR
N 14250 PLYMOUTH ROAD

NASH AUTOMORILES AMND LEONARD

SPECIAL PEODUCTS DETROIT 32 MICHIGAN mEFP LI ANCES

June 18, 1957
NHUC #9

TO ALL RAMBLER DEALERS:

Sone deal ers report that they do not get used car
play on conpetitive nakes of used cars they have
in stock. They state that prospects for AEC cars
visit their displays, but those who w sh ot her
nmakes shop el sewhere.

Shoul d this be your experience, we are attaching
some suggested ad | ayouts which can be revised to
nmeet your particular stock condition.

Wth a continuing interest in new Ranbl ers, we | ook
forward to i ncreased trades of other nakes, and the
public nust know of the wide variety of used cars
available as a result of this switch to Ranbl er.

Very truly yours,

H E. Cardoze, Jr.
National Used Car Manager
HEC. ee
attach.
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American Mortors CorPoORATION

14250 PLYMOUTH ROAD

NMASH AUTOMOBILES A M D
SPECIAL PRODUCTS

DETROIT 32 MICHIGAN

April 26, 1957

TO ALL METROPQOLI TAN DEALERS
Subj ect: New Metropolitan Wall Posters
Gent | enen:

In order to give the popular Metropolitan "1500" nore colorful and
up-to-date representation on the walls of your showoom we are
furnishing you with a new Metropolitan product poster and a new
feature poster.

The new product poster is printed in full color and illustrates both
the convertible and hardtop nodel s agai nst interesting backgrounds.
The feature poster is in black and white and illustrates seven of
Metropolitan's nost inportant features.

These posters are being shipped to you wi thout charge today under
separate cover and should be in your hands shortly. W urge you to
pl ace these new posters on your showoomwalls where all of your
prospects will be sure to see them

Very truly yours,

A D. Gage

Nash - Hudson - Metropolitan
Adverti si ng Manager

ADG hs

EELYINATOR

LEOMNARD

APF LI AMCES
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American Mortors CorPoORATION

HUDSOM AUTOMOBILES EELVINATOR
N 14250 PLYMOUTH ROAD

NASH AUTOMORILES AMND LEONARD

SPECIAL PEODUCTS DETROIT 32 MICHIGAN mEFP LI ANCES

April 12, 1957

NHSP 15

TQ ALL DEALERS

Subj ect: RAMBLER REBEL CATALGG

Attached to this letter are five conplinentary copies
of a folder which vividly pictures and descri bes --
the Limted Edition. Ranbler Rebel V-8 ---- Anerica's
Mbst Powerful Conpact Car. V¢ believe you will agree
that this folder captures the bold flair of a New
Spirit in Autonobiles.

Deal ers and sal esnen who have denonstrated the Ranbl er Rebel
to the public have described it both an outstand-

ing product inits ow right and as a great pronotion

for the regular Ranbler V-3. Its nagnificent perfornance,
stability and handling reflects favorably on the entire
Ranbl er |ine.

Those deal ers who have ordered Ranbl er Rebel s are now re-
ceiving quantities of this literature fromtheir Zone
or Distributor at no-cost.

Addi tional quantities of this dramatic selling tool
for use with selected prospects are available to all dealers
at $7.00 a hundred through zones and D stri butors.

Very truly yours,

J. H MQuckin,

Mer chandi si ng Manager

Aut onot i ve D vi si on
sjc Att:



Advertising and Merchandising

NEWS BULLETIN

May 14, 1957

NHSP - #17

TQ ALL RAMBLER DEALERS

SUBJECT: 1957 Ranbl er Econony Run
Wnni peg, Canada to Monterrey, Mexico

New Proof of Ranbl er Econony! Border to Border and Coast to Coast!
A Penny a Mle for Gasoline'.

As detailed in the attached Public Rel ations' rel ease, a 1957 Ranbl er

6 cylinder customfour-door sedan established a Border to Border Econony
Record of 33.93 mles per gallonina 1,946 mle trip fromWnni peg,
Canada to Monterrey, Mexi co.

Thi s exceptional record for gasoline econony furnishes new and docunent ed
sel ling evidence for Ranbl er deal ers and sal esmen. Conduct ed by Anerican
Metors' engineers, under the conpl ete supervision of NASCAR the Border to
Bor der Econony Run enabl es prospects to realize the trenendous savings the
Ranbl er contributes in operational expense for the average notori st.

Conpared to any other full-sized car in the industry, the Ranbl er owner
wi |l save noney on gasoline and operating expense regardl ess of his dri-
ving habits or traffic conditions.

This sales story will be highlighted by a show oomw ndow tri mnow bei ng
sent to all Ranbler dealers. In addition, the "Gas Hog" direct mail piece
and the "Mle-OD al" traffic-builder are excellent sales tools to attract
prospects and cl ose Ranbl er sal es.

Be sure your entire sales organization is prepared to take full advantage

of the opportunity presented by the dramatic results of the BORDER TO
BCRDER ECONOW RUN

Yours very truly,

J. H MQickin

Mer chandi si ng Manager

Aut onot i ve D vi sion
JHM nif

At.
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American Mortors CorPoORATION

HUDSOM AUTOMOBILES KELVYINATOR
N 14250 PLYMOUTH ROAD

NASH AUTOMORILES AMND LEONARD

SPECIAL PEODUCTS DETROIT 32 MICHIGAN mEFP LI ANCES

April 18, 1957

TQ ALL DEALERS
SUBJECT: WESTACH Auto-A d

The Veéstberg Manuf acturing Conpany of Napa, California has
devel oped a | ow cost, very conpact test unit for checking 6
and 12 volt engines. This unit has been checked by our
Techni cal Service Departnment and they have found that it is
very easy and sinple to use in checking and perform ng notor
tune-up and el ectrical work.

The attached brochure expl ai ns the many operations that can
be performed with the Wstach Auto-Aid and we invite you to
anal yze your operation fromthe standpoint of the need of
such equi pnent in your Service Departnent. Oders for this
equi prrent shoul d be sent direct to the Vestberg Manufacturing
Conpany, 114 S. Coonbs St., Napa, California.

Very truly yours,

John S. Krider

Parts and Servi ce Pronotion
Aut onot i ve D vi sions

id Arerican Mtors Sal es Corp.

At.



MADE
EASY

— ll'll "Ij..
UNEXCELLED IN Thousands in ‘.—

AUTO

LW

* Simplicity
* Accuracy
* Partability
* Rugpgedness

Daily Use By:

* Lowest cost

TEST

SET INCLUDES

¥ ¥ ¥ » ¥ »

VACUUM GAUGE

80 ampere shunt
Resistors-volt, reg.
1 ft. test lead
Diagram cards
Manual

Cover & clamps
6-34" x 914" x 4, 61 Ibs.

SERVICING
with o WESACH

AUTO
AlID

All 4 cycle 6 & 8 cyl.
6 and12 volt engines

eet Servicemen Marine Servicemen
Mechanics Garagemen

AMMETER—4 to 40 AMP.

* Checks generator

* Checks voltage regulator
* Checks horn relay

* Checks coil & lights

VOLTMETER 0-16 VOLTS

* Battery

* Generator circuit

* Primary & Secondary
* Spark plug current

TACHOMETER 1500 & 4000 RP OHMETER 50 to 50,000 OHMS

ﬁ
* Carburetion * Carburator testing * Checks eoil
* Fuel pump * (Governor settings * Checks condenser
* Valve tests * Engine balance * Point spacing

* Cylinder condition

CHOICE OF MODELS AVAILABLE, ALL6 & 12 VOLT, 6 & 8 CYL.

* Aptomatic transmissions

* Circuit testing

Essential Test Instruments
Combined In 1 Rugged Portable

CAT.
CAT.
CAT.

CAT.

FORM

H12V Complete asshown - - - - - - - - - $95.00
Hi2 Lees Vacuum gauge - - - - - - - - $85.00
HR1V Tachometer 1600-8000 RPM, 4, 6, 8 eyl

Portable — with vacuum gauge - - - 362.00
H81 Same as above—tachometer only - - $52.00

I3T-TS

Wesiberg Mig. Co.

114 8. Coombs St Napa., California, U. 8. A
Phone BAldwin 6-5218

Headgquarters for the finest in tachometers
for oll engine, marine, Industrial and Wind
speed indicators.
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American Mortors CorPoORATION

HUDSOM AUTOMOBILES EELVINATOR
N 14250 PLYMOUTH ROAD

NASH AUTOMORILES AMND LEONARD

SPECIAL PEODUCTS DETROIT 32 MICHIGAN mEFP LI ANCES

April 10, 1957

ST #38

TO ALL METRCPCLI TAN DEALERS:

Encl osed are your copies of the Product Analysis Report covering a
conpari son of the Metropolitan with the Vol kswagen.

This report has been devel oped so you and your sal esnen will have
the maj or conparative facts regarding these two fine inported cars
in concise formfor easy study and ready reference.

A thorough know edge of your own and conpetitive products is a
prime requisite of good sal esnanship in any business. Qoviously,
such know edge shoul d never be used to "knock" the other product,
but it can be nost hel fpul in enabling you to better present the
out standi ng features and sound val ue of your own nerchandi se.

The information contained in this report has been secured from
sour ces deened nost reliable and has been careful |y screened; how
ever, it cannot be guaranteed. W& sincerely hope it wll prove
nost hel pful to you in your efforts to increase your Metropolitan
sales and profits.

Any comments or suggestions you rmay care to make wll be
appr eci at ed.

Very truly yours,

R J. Mlloy
Manager -
B Sal es Training Dept.
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American Mortors CorPoORATION

HUDSOM AUTOMOBILES KELVYINATOR
i N 14250 PLYMOUTH ROAD
NASH AUTOMORILES AMND LEONARD
SPECIAL PEODUCTS DETROIT 32 MICHIGAN mEFP LI ANCES
May 9, 1957
ST #43

To Al Ranbl er Deal ers

Subj ect: Mechanix Illustrated Reprint Miler
"The Straight Word From The Man Wio Knows"

Wien Anerica' s best known autonotive witer, TomMGCahill, says it in
Mechani x Illustrated that's the "Straight Wrd" fromthe nan who knows
to over a mllion readers who nonthly read his article in this popul ar
nagazi ne.

And when TomMCahill tells the Ranbler story as he did in the March

i ssue of Mechanix Illustrated, it's a terrific break for Ranbl er sal es-
nen because Tom MCahill's endorsenment is all the persuasion his

foll owers need before they buy.

Motorists know Tom MCahill, appreciate his inpartial analysis, his
frank opinions and his intriguing style.

Car enthusiasts will appreciate his story which has been reprinted wth
his special permssion. Here is a convincing mailing piece that will be
read avidly and which will presell Ranbler to the uninitiated.

A nodest quantity of the Mechanics Illustrated reprint, "The Straight
VWrd From The Man Who Knows" is being sent to you free of charge. Addi-
tional quantities may be purchased for direct mail distribution at $.05
each. Please nail the attached order formwi th your requirenents to
your zone office today to be forwarded to Detroit. Reprints of the
Mechanics Illustrated article nust be ordered prior to May 15.

Yours very truly,

R J. Mlloy
Manager
pd Sal es Trai ni ng Dept.

Enc.



MECHANIXS ILLUSTRATED REPRINT ORDER

(zone)

Here's our order for Mechanix Illustrated reprint mailer, "The Straight Word
From The Man Who Knows"

Quantity _Mechanix Illustrated @ $.05

Imprinted in quantities of 500 or over @ $.06

(imprint)

Signed

(dealer)

Zone Approval

Please forward to Sales Training Department Detroit.
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HUDSOM AUTOMOBILES EELVINATOR
N 14250 PLYMOUTH ROAD
NASH AUTOMORILES AMND LEONARD
SPECIAL PEODUCTS DETROIT 32 MICHIGAN mEFP LI ANCES
May 9, 1957
STS# 44

To Al Deal ers

Subj ect: Anerican Mtors' Prospect System
Nylon Cord Tires - Insert

For today's speed and hi ghways, notorists need tires with the lasting
strength and safety of nylon cord.

Nyl on Cord Tires are specified as standard equi pment on the Ranbl er
Rebel and can al so be ordered for all other series cars. Sales indicate
that many drivers demand nylon's extra strength and extra safety.

Nyl on's safety and dependability is being sold to buyers in a current
nati onal nmagazi ne advertising canpai gn by DuPont. American Mt ors'

sal esmen taki ng advant age of the acceptance thus created can earn extra
conm ssions by recomendi ng nylon cord tires to owners who desire the
best .

The facts on nylon cord tires, the sales features and benefits are well
described on the Nylon Cord Tire Selling Sl ogan cards attached. Be sure
that your salesnen are instructed on nylon and its advantages; discuss
the subject as you distribute these cards to your salesnen for insertion
in their American Mdtors' Sal esnen's Prospect Handbooks.

Yours very truly,
R J. Mdlloy

Manager
Sal es Trai ni ng Depart nent

pd
Enc.



~dinbd 4163 95 nok vays sUSIERILIWGS L.-_FH”_,._”LW._uaw.M_ha_“r__m:ﬁ.h..“.w.”m..

"SBAl Ul §58G SYE SHOH0 SIOOJN UBIUBWY

+eys moys of weiboud Big syt jo ebejurape axe) ‘sug|

-hu jo sabejueape oayj of ples-aud Buieq sse siswosns

anoj ‘tally piod uojhu uo ssaungoeynuew auly A uoiow
-oid pue Buisipsapy jo ubledwes Buoys e auay|

"SIR||OP Ul PAINSPAL 8q }UED Jey) pullw

jo evead pue Ajejes u wniwasd vy *esuewsopiad Ul wninw
-a4d yeaub e seaep Asyy yng—auow §s00 sadly uojAp

sady paod uohu oy

Buieh ase ajdoad asow pue ssow pue - * - sies sebusssed

sAepoy Joy s|qepesr s asupwiogied auy doy swes ay)

513374 HONYEL -

SHYD OMIDVY =

SHOLOVYINGD

SANYAMOD avIIXvL

513374 S371¥S DU

SIMNITHIY IVIDHINWOD

* v saay paod wohu Bunpuewsp sie sjeuoissajoud

sJow pup aow ° - * esuewdogted sy doy ue spuedep
pooyiaal| pue fmu_.mn pue 'ybnoy si Buieb ayp sty

'sedly pio2 uojhu jo Appqepuedep puw uoysejosd eixe

ssajasiad ayy saey of eia aji) Adaa 54500 4| "BoUBIUBALDD

-ui awayxa Jo Jabuep uraw ues ajqnoly ady adoym yybiu

4% speos Aauo| o 'sdigy uoyesea Buo| uo Jo ‘sayiduiny

peads ybiy uo Bulaup se yons suonenys Aep Alaas Auew

2 By ] ~eah sad B|IW Q0D SeAUp JaAlp abesaae ayl

ALIAVS FHIL JHONDI OL IDV1d HO IWIL ON
T 3T7EN0OYML IMIL ¥Od4 IDVI4d ON SI 3¥IHL

& @

‘aJnjiey suy jsutebe uoysajoud jsowyn ayy Joj papaau
@ sasy piod uojdu jo ssauybnoy pue ybuays euxa sy}
Aym s gey] ‘awy Aue yno eab ues peay Jo sesinig Ag peue
L._m.m_.t.. adly Ry R R _..wm o mc_._+u_.=._l B 2yey  uszop §|

ésall] uojAN 10} Asuopyy alow
puadg sswoisn) D pjnoys Ay

wbaty Buiwuns sajoos ‘sepybyy ajqissed eyew Agpquay pue yybueays
tusphu pue ¢ ¢ ¢ piod ealy AJRuipio uely ebe
SRR Ry oy e3uRgsied JapRedb sey woplpy
g|gused eyew shem
-yBay Jedns yoiya speeds yBiy je sduy Buoj uo |
Ajeizedse © ¢ - Ajauns gng - Apmops sanade ebe
-wep §y| Apoq peoz ey ebrwep Ajusuewsad
uRd ysiys peay dn spling g RS SR UD FUIRY

BT W J9YNYO LV3H S1SI1S3Y Y

Apeyes Jageradb 0 woybejosd esow Suwow
uy4 _._+m:t.;u jeesb frue un_-_..:.-m_-._n_._. 1 of pIppe
LA '.._-___-h. n.t o4 @ougsiiag pue @3uanjsad
|®ingRu @ ﬂ§.£ zﬁ_.__mz BRI PUREROY Yawe Jog
_.'r_..__—. _..ﬂ.._—_u-_r_ L +_-£ __.-1.._.m w.—DEIT._bu Lo DT
bz buipuesq Jo Buxey v sesnea 4 "suing edij

e ouy Aea3 ONIVHLS X314 SISISIWE

#ned sy wody sunpie) puebe volysejosd |
puw yybuass Buyse) siy ¢ seab abewep euny (S s
A0 G IURENES |Rahged §uophp) CypBuans b \.x
5y jo proa _‘...4_.___"_..__: qos .m._t.-n._..n:.__»n_n- pue \\\ \\\
Ul deRs of SINSIOW SMO([P BRI} B JO [|RM BRIE \\\ \\
FL:] ﬂ_a.!.r b...: iy +_.._u_ __.u.r_..u 1] JUEU .r_bj LFLTY \

<und v:30y WY 34N1SI0W S1sISI8 Z 7

“Lynomo|q of SouRptITal
s pappe " " " @i} depes _LII.IA_ P SuRaw .__.o_._nz.
.-u_l\\.\l._.\ .140- Yy W Suddngigo JOY40 Jor Ey30d .uj.z___u

‘saoy Bungly §o 4 nses @ SR PJOD @Ji U] SO
20 geyp abewep jo puy eyj—ebrwep esineg
40 jaeduwn o} juepsed pue yBnog Aqeyiewed

 uolN J9YNYO 3SINYE S1SIS3IY )

'+ jsaq seop uojAu—op §snw pJod aay B sBuiyy anoy
8y sy plod uolbu jnoge s4oe) Bwos aie aJap

"BUIALIp ajes JoJ 2injed] pappe ue Se A prod uoju
Suiagjo s sI0)Op UBILIAWY ‘AW 354 2y} Jog "fCE] u|

Ajajps 1o} uolpdo up

"t tsaa1] pi1o) uojAN



s cﬁ:ﬁ Ewg ﬁBml] LLETIN

June 13, 1957

ST# 51

To Al Ranbl er Deal ers

Subj ect: 1957 M niature Mdel X-Ray Ranbl ers

You will appreciate being rem nded that Mniature Mddel X-Ray Ranblers
are avail able on the 1957 product.

These scal e nodel 1957 Ranblers are constructed of a transparant plastic
outer shell enabling a viewer to see through to the inner panels. The
inner structure is divided by a mrror so that a viewer nmay conpare on
one side the disadvantages of ol d-fashi oned separate body and frane
assenbly and the safer, nore rigid assenbly of single-unit construction.

Sui tably packaged, M niature Mddel X-Ray Ranbl ers nmay be purchased on
order fromyour zone at a net price of $3.00 each. W are encl osing an
order formso that you can secure this valuable sales tool for each of
your salesnmen if they do not already have one.

Yours very truly

R J. Ml |l oy Manager
Sal es Trai ni ng Depart nent
pd

Enc.
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1957 MINIATURE MODEL X-RAY RAMBLERS

Gy &

(zone)

Here's our order for 1957 Miniature Model X-Bay Ramblers

Please ship to:

Dealership

Street

City, State

Bigned

Zone Approval




